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What’s in a
brand name.

Understanding what really defines your brand



The
traditional
view



logo brand

marketing

tagline

mission statement









The
disconnect

70%
Brands believe

they deliver a

superior experience

22%
Customers

who

agree

vs

Source: IBM Survey





The reality



logo brand

marketing

tagline

mission

pricing

product

location

staff

service









Your brand is what
people say about you
when you’re not in
the room.
Tim Leberecht



premium innovation cutting edge cool





















productive simple adaptable





Resources to
redefine how
we work.



Location isn’t
everything.





empowering energetic different















What
about
me?



Be caring



Be clear



Be consistent
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 Project Mapping launch at Indoorpoopilly Shopping Centre

 Store of the Future projects for Choices Flooring, Mountain Designs, 

Indoorpoopilly Shopping Centre

 Augmented reality school holiday activation / Style Mag AR Cover

 Current projects - Strategy / social & content/ digital education

 Specialist Tradigital Strategist

 Coordinated the Digital, Innovation & Technology stream of G20 

Global Café in Nov 2014

 Speakers from across the world beamed live during 2 days.



“ Disruptive events affecting Australian industries are 

coming faster and becoming less predictable than ever 

before, especially for industries where the pace     of 

technological evolution is confronting traditional 

business models head-on.

Both businesses and government need to embrace 

these trends and the innovation opportunities             

they provide”. PWC



USING TECHNOLOGY TO IMPROVE THE CUSTOMER EXPERIENCE











MULTISCREEN WORLD

Goal should be visbility















https://www.youtube.com/watch?v=dRl8EIhrQjQ



 Borderless ecommerce and sales 

opportunities

 Unpredictable playing field

 Leading companies are investing in their 

digital future

 Digital innovation is not just customer 

facing but can be used to improve 

business efficiencies internally

 Global influences but global opportunity

 Alibaba has over 600,000 aussie

members

 Air BnB has been used by over 

100,000 aussies



 Traditional business models are 

redundant

 Leading companies use digital 

technology to provide flexible 

workplaces and options

 Digitally enabled businesses get more 

value from their workforce

 Model is now CUSTOMER first not 

BRAND first

 Digital allows you to extend this 

pre, during and post purchase

Digital is integral to business – not an add on!



 Digital tools allow employees to be more productive
 Examples 

 Evernote – notes, reminders, lists

 Hootsuite – quick and easy scheduling of social media

 Automation tools like Infusionsoft

 CRM systems like Salesforce

 Canva – quick, easy & free content creation

 Skype / Viber / Google hangout – no longer require expensive 

overseas calls to clients and suppliers

 Layar – augmented reality to bring to life static content



HELPING BUSINESSES INNOVATE & STAY VISIBLE











Liability limited under a scheme approved by professional standards legislation.










